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Local Television Ownership and Market Concentration Studv

Purpose:
The purpose of this study is to analyze the effect of recent changes in television

station ownership rules on ownership diversity by comparing television station ownership
in 1993 to 2001. In addition, this study also analyzed whether changes in independent
ownership of television stations within a local market has led to greater concentration of
market power during that time period.

Design and Methodologv:
Using data from BIA Financial Network* as well as information provided in the

1994 and 2001 Broadcasting & Cable Yearbooks*, this study incorporates a cross
sampling of 31 of the 210 local TV markets listed in the 2001 BIA database* comparing
changes in ownership and market share conecntration from 1993 to 2001. Specifically,
the BIA sources are based on data from "November, 1993" and "July, 2001."

The TV markets in this study were grouped by size as either large, mid-level or
small as measured by their Designated Market Area (DMA). ** The eleven large markets
used in the study followed with their Designated Market Area in parentheses are: New
York, NY (I), Los Angeles, CA (2), Chicago, IL (3), Philadelphia, PA (4), San
Francisco, CA (5), Boston, MA (6), Dallas-F0I1 Worth, TX (7), Washington, DC (8),
Atlanta, GA (9), Detroit, Ml (10), and Charlotte-Gastonia-Rock Hill (27). The thirteen
mid-levc1markets are: Bimlingham, AL (39), New Orleans, LA (43), Las Vegas, NV
(51), Jacksonville, FL (53), Lexington, KY (66), Des Moines-Ames, 1A (70), Tucson, AZ
(73), Spokanc, WA (78), Portland-Aubum, ME (80), South Bend-Elkhart, IN (87),
Youngstown, OH (98), Lincoln-Hastings-Kearney, NE (102), and Tyler-Longview, TX
(103). Finally, the scven small markets are: Fargo-Vallcy City, NO (119), Topkea, KS
(138), Wichita Falls, TX Lawton, OK (141 ), Billings, MT (170), Rapid City, SO (175),
Grand Junction-Montrose, CO (184), and Cheycnnc, WY-Scottsbluff. NE (I 97).

For purposes of the study, TV stations were categorized by ownership and
presented in table fomlal. An additional table for each market is also presented which
lists the top four owners in tenm of their individual and collective market shares. Market
share is defined by the Local Commercial Share***

]\"otes:
Because of changes to the marketplace since the 2001 BIA tc1e\'ision data was

published as well as the expansion of some DMAs** from 1993 to 2001, modifications
have been made to reflect these changes. For instance, the 2001 BIA data does not reflect
the recent mergers between Fox Television and News Corp as well as between NBC/GE
and Telemundo Group Inc. Thus the listed data both for News Corp and Telemundo
Group Inc. have been incorporated into the data for Fox Tclcvision and NBClGE
respectively.

>i< Source: !m'csting in Telc\'ision 1904. BIA Financial Network, Inc. (l~' cd. 1(94); iJl\'t'sting ill
Jelnlsion 2001, BIA Financial Network, Inc. (4 111 ed, 20(1): Broadcastmg & ('aok Ycaroook 1994,
R.R. Bowker A Reed Rekrcncc PublIshing Company. (Vol]. ] 'J'J3): Broadcasting & Cable Yearbook
cOOl" Bowker. (200]).

**O\lA (Design41tcd Market Area) Rank is <I measurement based Oil the number oftL"iL'\'isioll
hOllscholcb In the specific markL'l.
***Tht, Local C0l11nlcrci:.l1 Share is the average share for the prior 12 months aUlllstt,:U for 10SI \'icwlIlg
\(1 OLJI-Of-lllarkcl, c<Jble Chillllll:b and nOIH,:olllmcrcial stutHlns .
'1)'~'JlU1C" J 1l0IH..:OIl1l11l:n.:I;J) :::.t<.lIJOll
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As well, WACl (channel 62) in Philadelphia, PA, KGGB (channel 62) in San
Francisco, CA, WHRC (channel 46) and WYDN (channel 48) in Boston, MA, KMPX
(channel 29), KETE (channel 31), KTAQ (channel 47), and NEW (channel 68) in
Dallas-Fort Worth, TX, WYDP (channel 25), WFXU (channel 57), and WAJM (channel
63) in Jacksonville, FL, WTMW (channel 14) in Washington, DC, WATS (channel 57)
in Atlanta, GA, KCHW (channel 20), KZIR (channel 15) in Las Vegas, NY, KBTV
(channel 63) in Des Moines-Ames, lA, KXGR (channel 46) in Tucson, AZ, KTVG
(channel 17) in Lincoln-Hastings-Keamey, NE, and KJWA (channel 4) in Grand
Junction-Montrose, CO from the "1993 (Calls/Ch)" columns and WYDN (channel 48) in
Boston, MA, WVPY (channel 42) in Washington, DC, KBGC (channel 24) in Spokane
WA, KCPM (channel 27) in Fargo, NO, KBJL (channel 9) in Rapid City, SO were
excluded from the "2001 (Calls/Ch)" columns because they were not on the air.

As an example of an expanded DMA from 1993 to 2001, station WCFT-TV
(channel 33) has been excluded from the "2001 (Calls/Ch)" column for Birmingham, AL.
The 2001 DMA for Bimlingham was expanded from the 1993 DMA to encompass
Tuscaloosa County where WCFT-TV is based. Additionally, "Low Power" stations as
well as any station owned by a "Local Cable Station" wcre similarly excluded from the
analysis.

Finally, the first edition of Investing in Telel'ision 1994 omits mention of some
stations which were in existence at the time of publication and whose boundaries are
subscquently encompassed in the 2001 boundaries. The stations are: KSTV (channel 57)
in Los Angeles, CA, KFWV (channel 8) and KNTV (channel II) in San Francisco, CA,
WDPX (channel 58) in Boston, MA, WUNE-TV (channel 17) in Charlotte, NC, WJSU
(channel 40) WDBB (channel 17) and WTJP (channel 60) in Bimlingham, AL, KLKN
(channcl 8) in Lincoln-Hastings-Keamey, NE, KTMJ (channcl 6) in Topeka, KS, and
KOUS (channel 4) in Billings, MT. This data was reconciled by rclying on the third
cdition of the series1

, Investing in Television 1994, B1A FinanCial Network, Inc. (3" cd. 1994).
* Source: Investing in Television 1994, BIA Financial Network, Inc. (1~! cd. 1994); Investing in
TeleviSIOn 2001, BIA Financial Network, Inc. (4'" ed. 200 I); Broadcasting & Cable Yearbook 1994,
R.R. Bowker A Reed Reference PubiIshing Company. (Vol. I. 1993); Broadcastmg & Cable Yearbook
2001, Bowker. (2001).
**DMA (Designated Market Area) Rank is a measurement based on the number of television
households in the specific market.
"·The Local Commercial Share is the average share for the prior 12 months adJuslcd for lost viewing
to out-of.. market. cable channels and non-commercial stations .
. Denolcs a noncomllu."rclal statIOn
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Television Station Ownership in New York Citv, NY: 1993 versus 2001 (2001 DMA Rank: 1**)

1993 (Calls!Ch) Owner 2001 (Calls!Ch)
WCBS (2) CBS TV StatJOns Div WCBS-TV (2)
WNBC (4) NBC!GE WNBC (4)

WNJU (47)
W'JYW (5) Fox Television! News Corp WNYW (5)

I WWOR-TV (9)
WABC (7) ABC Inc WABC-TV (7)
WPIX (11) Tribune Bcstg Co WPIX (11)
WTBY (54) Trinitv Bcstg Ntwk WTBY (54)

: WMBC (63) Mountain BCSlU Corp WMBC-TV (63)
-W'JET (59) Educ Bcstg Corp +WNET (13)

+WLlW (21)
-WLlW (21) Long Island ETV Inc
+WNYE (25) Board of Educ NYC +WNYE-TV (25)

, CT Public TV & RadJO +WEDW (49)
, -WNJM (50) NJ Pub Bcstg +WNJN (50)

- WNJB (58) tWNJB (58)
+WFME (66) Familv Stations Inc +WFME-TV (66)

f---- Shop At 1I0me Inc WSAII (43)
WLNY Inc WLNY (55)

I WRNN-TV WRNN-TV (62)
: Paxson Comm Corp WI'XN-TV (31)
r----

Univision Comm Inc WXTV(41)
I

I
WFTY-TV (67)

, WFUT-TV (68),

, WWOR(9) BHC Communications

i WNW (47) Telemnndo Gronp Inc

i WXTV (41) Pcrenchio Television

WIIAI (43) Bridgeways Comm

I WLlG (55) Trexar Corp
IWTZA (62) WTZA-TV ASSOCiates

I \vIISI (67) Silver King Comm Inc
WIISE (68)
"WNYC (31) i Citv of NY \1unicipal

i -WEDW (49) Conn Educ Telccomm

... Source: Investing in Television 1994, ilIA financial Network, Inc. (1,,1 cd. 1994); Investing in
Television 2001, BIA FinanCial Network, Inc. (4'h cd. 2001); Broadcastmg & Cable Yearhook 1994.
R.R. Bowker A Reed Reference Publishing Company. (Vol. 1. 1993); Broadcasting & Cahle Yearhook
21i1i1. Bowker. (2001).
**DMA (Designated Market Area) Rank is a measurement based on the number oftclcvisioll
households in the specific market.

***The Local Commercial Share is the average share for the prior 12 months adjustcd for lost viewing
to out-of-market, cable channels and non-commercial stations.
'!kllotes J noncommercial swtion
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Market Ownership

1993 2001
# of Stations: # of

Independent
OYt,'ners:

23 21

1993

# of # of
Stations: 1ndependent

Owners:
23 17

Top 4 Local Commercial Share Owners

2001
Owner Avo LCS
1. ABC Inc 23%
2. NBCIGE 18%
3. CBS TV 17%
Stations Div
4. Fox 13(1()

Television
4. Tribune lY10
Best" Co
TOTAL 71 %1 (counting only

the first four

I oercentages listed)

,

Owner Avo LCS

1. ABC Inc 22%
2. NBCIGE 21%

3. Fox 20%
Television
4. Tribune 15%
Bcstg Co

TOTAL 78%

'" Source: Investing in TelevisIOn 1994, BIA Financial Network, Inc. (1 st ed. 1994); Investing in
Television 2001, BlA Financial Network, Inc (4'" ed. 2001); Broadcasting & Cable Yearbook 1994,
R.R. Bowker A Reed Reference Publishing Company. (Vol. 1. 1993); Broadcasting & Cable Yearbook
ZOOI, Bowker. (2001).

**DMA (Designated Market Area) Rank is a measurement based on the number oftclcvision
households in the specific market.
n"'The Local Commercial Share is the average share for the prior 12 months adjusted for lost viewing
to out-of:'markct, cable c.:hannl'is and non-commen.:ial stations. .
-lknotcs a noncommercial sWlion
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Television Station Ownership in Los Angeles, CA: 1993 versus 2001 (2001 DMA Rank: 2**)

1993 (Calls/Ch) Owner 2001 (Calls/Ch)
I KCBS (2) CBS TV Stations Div KCBS-TV (2)
,

KCAL (9)'

I KNBC (4) NBClGE KNBC (4)
KWHY-TV (22)
KVEA (52)

KTLA (5) Tribune Bestg Co KTLA-TV (5)
1 KABC(7) ABC Inc KABC-TV (7)

KTTV(II) Fox Televisioni News Corp KTTV(II)

'----- KCG? (13)
KTBN (40) Trinitv Best!! Ntwk KTBN-TV (40)

, ~KVCR (24) SB Comm Colleoe Dist +KVCR-TV (24)
+KCET (28) Conmlunitv TV of S CA +KCET (28)

. TKOCE (50) Coast Comm Col Dist +KOCE (50)
, +KLCS (58) LA Umted Sehl Dist +KLCS (58)

International Media KSCI (18)

: Paxson Coml11 Com KPXN (30)

F= KVMD AeCluisition KVMD(3I)
l:nivision COl11l11 Inc KMEX-TV (34)

I KFTR-TV (46)

I- RPVB Lender Inc KXLA (44)
, Pappas Telecasting KAZA-TV (54)=- Golden Oran"e Beste KDOC (56)

I

Entravision Holdings KJLA (57)
KHIZ(64)

i Liberman Best!.!, Inc KRCA (62)

KVEA (52) Telemundo Group Inc
I, KCAL (9) Walt D,snev Co

KCOP(13) United Teh~\'ision

i KSCI (18) Beindorf & Headlev
KWHY (22) Harriscone. et aJ
KZKI (30) Sandino Telecasters I

KVMD (31) Parker. Mike,
KMEX (34) Perenchio Television

I KRPA (44) Rancho Palos Verdes I

KHSC (46) Silver Kin\! Comm Inc
KDGC (56) Boone, Pat. et al

i KSTV (57) Costa de Oro TV

I KIJBL (59) ! Riklis Beste Corn ,

I KRCA (621 Fouce Amusement

I Vl3com Inc .. parent company of the CBS tell'\'lsion net\\'ork. purchased KC.i\L~T\! /i'om Young
Broadeastmg Inc. on Fehruan' 13.2002. /'/iIC()!Ii Has Los.) hili Sees Hope, ?\.Y. TIM/:'- FcbruJry 14. 2002,
al CI6
>I- Source: Investing in TelevisIOn 1994, BIA FinancIal Network, Inc. (1 Sl ed. 1994); Investing in
Tele\'lslOn 200 I. B1A FinancIal Network. Inc. (4'" cd. 200 IJ; Broadcasting & Cahle Yearhook IlJlJ4,
R.R. Bowker A Reed Reference Publishing Company. (Vol. I. 1993); Broadcasting & Cah1l' Yearhook
;200 I, Bowker. (200 I).
*"'Il.\1A (Designated Market .t\rea) Rank IS a measurement based on the numbcr oftcln'ision
households in the specific market.
...... *Tht: Local Commercial Share IS the a\"L'rage share for tht: prior 12 mOllths <.lJjusteu for lost "it.'wlIlg
\tI (lUl-of"-Ill<.lr'kel. cable channel" alld llolH:ommercial stations
·Iklloles U llOIlCOl11mCrcJ ..d ",l<lIJllll
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KHIZ (64) Sunbelt TV Inc
+KEEF (68) Black TV Worksbo

1993
Market Ownership

2001

'I # of Stations: # of
Independent
Owners:

26 26

# of # of
Stations: Independent

Owners:
25 19

Top 4 Local Commercial Share Owners
2001

Owner Ave LCS

1. NBCiGE 23'%
2. ABC Inc 19%
2. Pox 19%,
Television
3. CBS TV 18%
Stations Div
4. Univision 10%)
Comm Inc
TOTAL 71 (X, (counting

only the first
four percentages
listed)

1993.
r Owner AVQ LCS

I. ABC Inc 20%

2. NBCiGE 16%1
3 CBS TV 13l X,
Stations Div !
3 Fox 13(% I
Television
4. TrIbunc 10%)
Bcst~ Co
4. United lOl/'(l

Television

c·
62(% (countingTOTAL

I

aniy the first
fOUf percentages
listed)

'" Source: Investing in Television 1994. BlA Financial Network, Inc. (1 st cd. 1994); Investing in
TeleviSIOn 20C)!, BJA Financial Network. Inc. (4'" ed. 2001); Broadcasting & Cable Yearbook 1994,
R.R. Bowker A Reed Reference PublishIng Company. (Vol. I. 1993); Broadcasting & Cable Yearbook
200 J , Bowker. (200 I).

"DMA (Designated Market An:a) Rank IS a measurement based un the number of television
households in the specific market.

"' ..... The Local Commercial Share is the average share for the prior 12 months adjustr:d for Just \'ic\\'ing
to ollH)f-markct, cable channels and non-commercial stations,
. Denotes a noncommercial station
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Television Station Ownership in Chicago, IL: 1993 versus 2001 (2001 Metro Rank: 3**)

r 1993 (CaIllCh) Owner 2001 rCalls/Ch\
WBBM (2) CBS TV Stations Div WBBM-TV (2)
WMAQ (5) ;-';BClGE WMAQ-TV (5)

WSNS (44)
1 WLS (7) ABC Inc WLS-TV (7)

WGN (9) Tribune Beste Co WGN-TV (9)
WCID (26) Weieel Beste Co WCID-TV (26)
WFLD (32) Fox Television WFLD (32)

Trinitv Beste Ntwk WWTO-TV (35)
Paxson Comm Corp WCPX (38)
NewsWeb Corp WPWR-TV (50)
Cnivision Comm Inc WXFT (60)

WGBO (66)
WJYS (62) Jovon Beste Corp WJYS (62)
+WTTW (II) Chicaeo Edue TV +WTTW (11)

Community College +WYCC (20)
+WYIN (56) NW Indiana Pub Bestg +WYIN (56)
WWTO (35) All-American TV Inc
WCFC (38) Christian Comm
WSNS (44) Harriscooe et a1
WPWR (50) New Metrowest Corp
WEHS (60) Silver King Carom Inc
WGBO (66) Combined Ecstl..!: Inc
+WYCC (20) Citv College

>I< Source: Investing in Television 1994. ilIA Financial Network, Inc. (1~1 ed. 1994); Investing in
Television 2001, B1A Financwl Network, Inc. (4 '1. ed. 2001); Broadcasting & Cable Yearbook 1994,
JUt Buwker A Reed Reference I'ubhshmg Company. (Vol. I. 1993); Broadeastmg & Cable Yearbook
200 I, Bowker. (200 I).
**D!vtA (Designated Market Area) Rank is a measurement based on the number oftekvision
households in the specific market.
"'**The Local Commercial Share is the average share for the prior 12 months adjusted for lost viewing
to out-of-market, cable channels and non-commercial stations.
• DC'nOh:~ <.l noncommt:rcl<.l1 statIOn
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Market Ownership

1993 2001
# of Stations: # of

Independent
Owners:

16 16

1993

# of # of
Stations: Independent

Owners:
16 14

Top 4 Local Commercial Share Owncrs***

2001
Owner Avg

: LCS
1. Cantial Cities!ABC 26%
2. NBClGE 21%
3. CBS TV Stations 18%
Div
4. Tribune Best" Co 14<%

TOTAL 79 %)

Owner Avg LCS

1. ABC Inc 25 %
2. NBC/GE 16 %
3. Fox Television 14%

4. Tribune Beste Co 14 %
TOTAL 69%

.. Source: Investing in T<:lcvision 1994. BIA Financial Network, Inc. (1 ~1 cd. 1994); Investing in
Television 2001, BlA Financial Network, Inc. (4'" ed. 2001); Broadcasting & Cable Yearbook 1994,
R.R. Bowker A Reed Reference Publishing Company. (Vol. 1. 1993); Broadcasting & Cable Yearbook
20(LL Bowker. (2001).
**D.JvtA (Designated Market Area) Rank is a measurement based on the number oftclcvisioll
households in the specific markt:t.
·"''''The Local Commercial Share is the i1\'crage share for the prior 12 months adjusted for lost viewing
to out-or-market, cable chann<:ls and non-commercial stations .
. Denotes a noncommercial station
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Television Station Ownership in Philadelphia, PA: 1993 versus 2001 (2001 Metro Rank: 4**)

1993 (Calls/Ch) Owner 2001 (Calls/Ch)
WCAU (10) CBS TV Stations Div KYW-TV (3)

WPSG (57)
, WPVl (6) ABC Inc WPVI-TV (6)

NBC/GE WCAU (10)
: WPHL(17) Tribune Bestg Co WPHL-TV (17)
r Fox Television WTXF-TV (29)
, Green, Howard WMGM-TV (40)

WGTW (48) Brunson Camm Inc WGTW (48)
WTVE (51) Reading Bestg Inc WTVE (5])

Lenfest Broadcasting WWAC-TV(53)
WBPH (60) Sonshine Family TV WBPH-TV (60)

Paxson Comm Corp WPPX (61)
, Hispanic BestiPhilly WWSI (62)

Univision Comm Inc WUVP (65)
I WFMZ (69) Maranatha Bestg WFMZ-TV (69)
1 -WHYY(12) WHYY Inc +WHYY-TV (12)
r ,WNJS (23) NJ Pub Bestg +WNJS (23)
, WNJT (52) +WNJT (52)

,WYBE (35) lndep Public Media +WYBE (35)
+WLVT (39) Lehigh Pub Telceomm +WLVT-TV (39)
KYW (3) Westinghouse Best)!
WTXF (29) Viacom Inti Inc
WMGM (48) Green H/Simmons D
WWAC (53) Cellular Phone Ctrs
WGBS (57) Combined Beste Inc
WTG1(61) Delaware Vallev Betr

i WIISP (65) Silver Kine Comm Inc

* Source: Investing in Telc\'Ision 1994, I3IA Financial !\etv.'ork, Inc. (]51 ed. 1994); Investing in
Television 2001, BlA Financial Network. Inc. (4'" ed, 2001); Broadcasting & Cable Yearbook 1994,
1',1', Bowker A Reed Reference PubllSbing Company, (VoL 1. 1993); Broadcasting & Cable Yearbook
COOl. Bowker. (200 I).
**D.J\1A (Designated Markel Area) Rank is a measurement based on the number oftckvision
households in the specific markct.

"'**Thc Local Commercial Share is the average share for the prior 12 months adjusted fur lost viewing
1ll nUI-of-market, cable channeL... and non-commcn.:iJ! stations .
. I h'noles a noncommercial station
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Market Ownership

1993
"# of Stations: # of

Independent
Owners:

19 18

2001
# of # of
Stations: Independent

Owners:
20 18

1993

Top 4 Local Commercial Share Owners***

2001
Owner Avg

LCS
1. Canital CitieslABC 33%
2. CBS TV Stations 23%
Dh

i 3. \Vestinghouse 19(%
Bcstg
4. Viacom IntI Inc 11%

TOTAL 86%

Owner Avg LCS

1. ABC Inc 31%
2. CBS TV Stations 28%
Div
3. NBC/GE 20%)

4. Fox Television 12%

TOTAL 91'X)

'" Source: Investing in Television 1994. ilIA Financial !\etwork, Inc. (1'1 ed. 1994); Investing in
TelevisIOn 2001, BIA Financial Network. Inc. (4'" ed. 2001); Broadcastmg & Cable Yearbook 1994,
RK Bowker A Reed Reference Pubhshmg Company. (Vol. I. 1993); Broadcasting & Cable Yearbook
200 I, Bowker. (2001).

**DMA (Designated Market Area) Rank is a measurement based on the number of television
households in the specific market.

H "'The Local Commercial Share is the average share for the prior 12 months adjustt:d for lost viewing
to out.of-markl"t, cable channels and non·commcrcial stations .
. Denotes <l noncommcrci<ll station
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Television Station Ownership in San Francisco, CA: 1993 vcrsus 2001 (2001 Metro Rank: 5**)

1993 (Calls/Ch) Owner 2001 (Calls/Ch)
KTVLJ (2) ! Cox Broadcasting KTVLJ (2), KICLJ-TV (36)

YOUlll' Bcstr, Inc KRON-TV (4)
t CBS TV Stations Div KPIX-TV (5)
t KBHK (44)I

I KFWLJ (8) ABC Inc KGO-TV (7)
K"iTV (11)

t KGO (7)

I

Pappas Telecasting KFWU (8)
KTNC-TV (42)

r----- NBeiGE KNTV (II)
I KSTS (48),

, Univision Comm Inc KDTV (14)
I

KPST-TV (66)
, Granite Besti' Corn KBWB (20)
, KTSF (26) Lincoln Bcst(! KTSF (26)

~
Shoo al Home Inc KCNS (38)
Clear Channel TV Inc KFTY (SO)

~-

Paxson Comm Com KKPX (65)I
1-----

Christian Comm KTLN-TV (68)
Polar Best!! Inc KBIT-CA (28)

-KQED (9) KQED Inc +KQED (9)
-KRCB (22) Rural CA Bcstg ~KRCB (22)
-KMTP (32) Minoritv TV Project +KMTP (32)

, KTEH-TV Foundation ,KTEH (54)
-KCSM (60) S\1 Comm College Dlst , KCSM-TV (60)
KRON-TV (4) ChronIcle Bestg Co I

KPIX (51 \\'estim!.hollse Best!!.
IKDTV(14) Pcrenchio Television
I KOFY (20) Gabbert J et al
. KICU (36) Ralnh Wilson Indust
I ,,"CNS (38) I West Coast Untd Best

! "-FCB (42) Haus & \'tgltone
I KBHK (44) Lnited Television I I

t KSTS (48) TelenIundo GroUD
r KFTY (SO) KFTY BestQ Inc

KLVX (65) Friendh Bible Clueh
I;,PST (66) , Pan Pacific TV Inc
,KTEH (54) I Santa Clara Bd of Ed

,. Source: Investing in Television 1994. I3IA Financial :t\'elwork, Inc. (1~1 t:d. 1994); Investing in
TelevISion 2001, BIA Fmanetal "iet\\ork, In" (4" edt 200 I): Broadcasting & Cahle Yearhook 1994,
R.R. Bowker A Reed RcfercncL' Publishing Company, (Vol. 1. 1993); Broadcasting & Cable Yearbook
2001, Bowker. (2001),

**DMA (Designated Market Area) Rank IS a measurement based on the number of television
households in the specific market.

U*Thc Local Commercial Share is tht, an'rage share for the prior ]2 months adjusted for lost viewing
to out-or-market cablt: channel;., i.lnd l1on~commerclUl sti.ltJOIlS.
-lknotes a noncommercial statWll
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Market Ownership

1993

I # of Stations: # of
Independent

1

1
Owners:

i 22 20

1993

2001
# of # of
Stations: Independent

O\\'l1ers:

24 19

Top 4 Local Commercial Share Owners***

2001
Owner Avg

LCS
1. Capital Cities/ABC 22%

I
2. \Vestinghouse 20%1
Bcstg
3. Chronicle Bcstg ] 9(1()

Co
4. Cox Broadcastine 181%

TOTAL 79(%

Owner Avg LCS

I. CBS TV Stations 25%
Div
2. ABC Inc 24%

3. Young Bcstg Inc 22%

4. Cox Broadcastinl2, 20%,

TOTAL 91%

'" Sauret: Jnvesting in Television 1994. B1A Financial ;\etwork, Inc. (lM ed. 1994); Investing in
TelenslOn 2001. 13IA Financial Network. Inc. (4'" ed. 2001); Broadcasting & Cable Yearbook 1994,
R.R Bowker A Reed Reference Pub1Jshiog Company. (Vol. I. 1993); Broadcasting & Cable Yearbook
200 I. Bowker. (200 I).
nfl.l\,.·1A (Designated Market Area) Rank is a measurement based on the number oftclcvision
households in the specific market.

"' .... The Local Commercial Share is the average share for the prior 12 months adjusted for lost viewing
to out-of~market, cable channels and non-commercial statIOns .
. Dl'notes t:.l noncommercial stl.lIIOn
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Television Station Ownership in Boston. MA: 1993 versus 2001 (2001 Metro Rank: 6**)

1993 (Calls/Ch) Owner 2001 (Calls/Ch)

I

CBS TV Stations Div WBZ-TV (4)
, WSBK-TV (38)
I WCVB (5) Hearst-Argyle TV Inc WCVB-TV (5)

WMUR-TV (9)
WHDH (7) Sunbeam Television WHDH-TV (7)

Fox Television WFXT (25)
Entravision Holdings WUNI (27)
Norwell Television WWDP (46)

WNDS (50) Nash Family, et al WNDS (50)
WLVI (56) Tribune Bcstg Co WLVI-TV (56)
WPPX (58) Paxson Comm Corp WPXB (60)

!
WBPX (68)

, WPXG (21)
WDPX (58)

Shop at Home Inc WMFP (62)
l:nivision WFUB-TV (66)

"WGI3H (2) WGI3H Educ Foundation +WGBJ-I-TV (2)
+WGI3X (44) +WGI3X-TV (44)
-WENH(II) University ofNH +WENH-TV (II)
+WEKW (52) +WEKW-TV (52)
WI3Z (4) \VestiI1ghouse Best\!
WMUR(9) Imes Family

, WNHT(21) Boston Univ CaOlm Inc
i WAI3U (68)

WFXT(25) Boston Ccltics
i Wl'NI (27) JASAS Corp

WSI3K (38) SCI Television Inc
i WHRC(46) Clancy Georee E

WGOT (60) Paugus TV Inc
l WMFP (62) Nelson A et al
, WlISH (66) Silver Kim! Camm Inc

* Source: Investing in Television J994. EtA Financial ~"<etwork, Inc. (1 M cd. 1994); Investing in
TelevIsion 2001, l3lA Fmancial Network, Inc. (4'" ed. 2001); Broadcasting & Cable Yearbook 1994,
R.R. I30wker A Reed Reference Publishlllg Company. (Vol. I. 1993); I3roadeastmg & Cable Yearbook
2001, I3owker. (2001).

**D:v1A (Designated Market An:a) Rank is <.lmeasuremcnt based on the number of television
hOUSL'holds in the specific market
** *The Local Commercial Share is the average share for the prior 12 months adjusted for lost viewing
to out-of... markl"l. cable channl"is and non-commercial stations. .
- Lkllotcs a noncommr.:rcial stat lOll
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Market Ownership

1993 2001
# of Stations: # of

Independent
Owners:

20 17

1993

# of # of
Stations: Independent

Owners:
20 13

Top 4 Local Commercial Share Owners***

2001
i, Owner Avg

Ii LCS
I. Hearst-Argyle TV 25%
Inc
2. V./estinghollse 24%)
Bcstg
3. Sunbeam 23(/(1

! Television
4. Boston Celtics 90 /

'"
: TOTAL 81°1l,

Owner Avg LCS

I. Hearst-Argyle TV 28%
Stations Div
2. CBS TV Stations 27%J
Div
3. Sunbeam 23%)
Television
4. Fox Television 12%
TOTAL 90%)

,.. Source: Investing in Television 1994, BIA Financial j\'ctwork, Inc. (1 51 cd. 1994); Investing in
TeleViSion 200 I, I3IA Financial Network, Inc. (4'" ed. 200 I); Broadcasting & Cable Yearbook 1994,
R.R. Bowker A Reed Reference PublIShing Company. (Vol. I. 1993); Broadcasting & Cable Yearbook
cOOl, Bowker. (2001).
uDMA (Designated Market Area) Rank is a measurement based on the number of television
households in the specific market.
""The Local Commercial Share is the average share for the prior 12 months adjusted for Jost viewing
W oUI-or-market. cable channtl:-. and non-commercial stations.
. Denotes a noncommercial station
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Television Station Ownership in Dallas-Fort Worth, TX: 1993 versns 2001 (2001 Metro Rank: 7**)

r1993 (Calls/Ch) O,,'ucr 2001 (Calls/Ch)
, KDAF (33) FoxTelevision KDFW (4)
L __ KDFI (27)

'lBC/GE KXAS-TV (5)
KXTX-TV (39)

WFAA (8) Bela Com WFAA-TV (8)
CBS TV Stations Div KTVT (11)

KTXA (21)
Univision Comm Inc KUVN (23)

KSTR-TV (49),
Lamb, Marcus KMPX (29)
Tribune Bestg Co KDAF (33)
'lew World Beste KTAQ (47)

KFWD (52) HlC Best Inc KFWD (52)

I , Hisoanic TV Network KSDT-TV (55)
I KDTX (58) Trinitv Besw Netwk KDTX-TV (58)
, Paxson Comm Com KPXD (68)
, ~KDTK (2) N Texas Public Bestg +KDTN (2)

I +KERA-TV (13)
KDFW (4) Argv1e Comm

KXAS (5) LIN Bestg Com

KTVT (II) Gavlord Bestg
KTXA(21) Viacom lntllnc
KUVN (23) Pcrenchio Television
KDFI (27) WarbufC Pincus ct al
KXTX (39) Christian Bestg Ntwk
KHSX (49) Silver Kine COlTIm Inc

I KLDT (55) Thornton Onal
- KERA (13) Pub Comm Found

* Source: Investing in Television 1994, BIA Financial Nctv.'ork, Inc. (l~1 cd. 1994); Investing in
Telemion 2001, BJA Financial Network, Inc (4'" ed, 2001); Broadeastmg & Cable Yearbook J994,
RK Bowker A Reed Reference Publishing Company (Vol. I, 1993); Broadcasting & Cable Yearbook
20(11, Bowker. (2001),

uD.\1A (Designated Market Area) Rank IS a measurement based on the number of television
households in the specific market.

H*The Local Commercial Share is the uverage share for the prior 12 months adjusted for lost viewing
10 uut-or-market, cable channels and non-commercial stations
. DCllotes a noncommercial station
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Market Ownership

1993 2001
# of Stations: # of

Independent
Owners:

I 15 15

1993

# of # of
Stations: Independent

Owners:
18 13

Top 4 Local Commercial Share Owners***

2001

I Owner Avg

i LCS,
I. Belo Corp 26(Yo
2. Argyle COl11m 21%,
3. LIN Bestg Corp 17°1r,
4. Gaylord Bcstg 11%

I
TOTAL 75%1

Owner Avg LCS

I. Bela Corp 21%
2. Fox Television 21%
3. NBClGE 21%)
4. CBS TV Stations 20(10
Div

TOTAL 81%)

.. Soun.:c: Investing in Television 1994. BIA Fmancial \'elwork, Inc. (1~1 cd. 1994); Investing in
TelevIsion 2001, BIA Financial Network. Inc. (4'" cd. 200 IJ; Broadcasting & Cable Yearbook 1994,
R.R Bowker A Reed Reference Publisiung Company. (Vol. I. 1993); Broadcasting & Cable Yearbook
2001. Bowker. (2001 J.
"""DMA (Designated Market Area) Rank is a measurement based on the number of television
households in the specific market.

***The Local Commercial Share is the avcragl' share for the prior 12 months adjusted for lost viewing
w uut-or-market, cablc channels and non-commL'fcial statIOns.
- Denotes a noncommercial slutJOJl

---_._--~~-
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Television Station Ownership in Washington, DC: 1993 versus 2001 (2001 Metro Rank: 8**)

1993 (Calls/Ch) Owner 2001 (Calls/Ch)
WRC (4) NBC/GE WRC-TY (4)
WTTG (5) Fox Television WTTG (5)

WDCA (20)
WJLA (7) Allbritton Comm Co WlLA-TY (7)
WUSA (91 Gannett Co Inc WUSA (9)

Univision Comm Inc WFDC(14)
Quorum Best~ Co WHAG-TY (25)

I Tribune BestL' Co WBDC (50)
Paxson Comm Corp WWPX (60)

WPXW (66)
Entravision Holdim's WJAL (68)

+WETA (26) Grtr Washineton Edue +WETA-TY (26)
~WWPB (31) MD Public Bestg +WWPB (31)

I ~WFPT (62) +WFPT (62)
I +WHMM (32) Howard University +WHUT-TY (32)
i +WoNT (53) Central VA Ed Telecom +WNYT (53)
I ~WNVC (56) TWNVC (56)
I WDCA (20) Viacorn IntI Inc

WHAG (25) Great Trails Beste
WHY (50) JASAS Coro
WYVN (60) Green River Bcst~

. WTKK (66) ValueYision IntI Inc
: WJAL (68) Good Comnanion Beste

.. Source: Investing in Television 1994, BIA Financial :r\et\vork, Inc. (1 st ed. 1994); Investing in
TeleVISion 2001, I3lA Financial Network, Inc (4'" cd. 2001); Broadcasting & Cable Yearbook 1994,
R.R Bowker A Reed Reference Publishmg Company. (Vol. I. 1993); Broadcasting & Cable Yearbook
2001, Bowker. (2001).

nD.\1A (Designated Market Area) Rank is a measurement based on the number of television
households in the specific market.
"*The Local Commercial Share is the average shan: for the prior 12 months adjusted for lost viewing
to out~of~rnafket, cabk channl"ls and nOIl-cofllIllt'fCluJ stations .
. Iknotes J. noncomOll:fcial station
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Market Ownership

2001
# of # of
Stations: Independent

Owners:

17 13

199,-
# of Stations: # of

Independent
Owners:

16 14

Top 4 Local Commercial Share Owners***

1993 200]
Owner Avg

LCS
, I. Gannett Co ]nc 27%)
! 2. Allbritton Comm 24{%
I Co

3. Fox Television 20°;;)
4. NBC/GE 20%)

I TOTAL 9]%>

Owner Avg LCS

I. Fox Television 26%
2. Allbritton Comm 23%
Co
3. Gannett Co Inc 23%
4. NBC/GE 22%)

TOTAL 94%)

• Source: Investing in Television 1994, 131A Financial !\etwork, Inc. (J ~1 ed. 1994); Investing in
Telev!slOn200], BlA Financial Network, 1nc. (4'" ed. 200l); Broadcasting & Cable Yearbook 1994,
RR Bowker A Reed Reference Publishing Company. (Vol. 1. 1993); Broadcasting & Cahle Yearbook
2001. Bowker. (200 I).

"DMA (Designated Market Area) Rank is a measurement based on the number oftelevisioll
households in the specific market.

··"'The Local Commercial Share is the average share for the prior 12 months adjustt:d for lost viewing
to oUlvof-markct, cable channels and non-commercial stations .
. Iknotes a noncommercial station
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Television Station Ownership in Atlanta, GA: 1993 versus 2001 (2001 Metro Rank: 9**)

! 19931Calls/Chl Owner 2001 (Calis/ChI
WSB (2) Cox Broadcasting WSB-TV (2)

i

WATL(36) Fox Television WAGA (5)
i WXIA (II) Gannett Co Inc WXIA-TV (II)
i Paxon Comm Corp WPXA (14)
! Time Warner Inc WTBS (17)
,

Univision Camm Inc WUVG (34)
, WGNX(46) Tribune Bestr Co WATL (36)

Meredith Com WGCL (46)
, WHSG(63) Trinitv Beste Ntwk WHSG (63)
I CBS TV Stations Div WUPA (69)

I GA Public Bestg +WGTV (8)
, -WPBA (30) Atlanta Bd of Ed +WPBA (30)

Carolina Christian +WATC (57)
Independent Station WHOT (34)

WAGA (5) SCI Television
WTLK (14) Sudbrink Best"
WTBS (17) Turner 13cstl.!. System
WNGM (34) NGM TV Partners
WVEU (69) Harris DJ et al

. ,WGTV (8) GA Public Telecomm

Market O\\'ncrship

2001
11 of # of
Stations: Independent

Owners:
14 1412

1993
r·-~c--,--"-';-'-:'---;;----,
I tI of Stations: # of

Independent
Owners;\

I 12

Top 4 Local Commercial Share Owners***

1993 2001

I Owner Avg
LCS

L SCI Television 2611'0
, 7 Cox Broadeastll1g 24{,~{)

II _.

! 3. Gannett Co Inc I 16%

': 4. Turner Bestg 14(%
, System

. TOTAL 80%

Owner Avg LCS

1. Cox Broadcastinl:!. 26%1
2. Fox Television 18%,
3. Gannell Co Inc 16%,
4. Time Warner Inc 12(/,;)

TOTAL 72%

.. Source: Investing in Television 1994, BIA Financial ""etv..'ork, Inc. (lSI ed. 1994); Investing in
Television 2001, BIA Financial Network, Inc. (4'" cd. 2001); Broadeast,"g & Cable Yearbook 1994,
R.R Bowker A Reed Reference PublIShing Company. (Vol. I. 1993); Broadeast,"r & Cable Yearbook
cOO 1, Bowker. (200 I).

""'O\1A (Designated Market Area) Rank is a measurement based OIl the number oftclevision
households in the specific market.

• ""'The Local Commercial Share is the average share for the prior 12 months adjustL'd for lost viewing
III out-of.. markct, cable channL'ls and non-commcrcl<..d stations.
. Denotes a noncommercial station
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Television Station Ownership in Dctrnit. Michigan: 1993 versus 2001 (2001 Metro Rank: 10**)

i 1993 (Calls/Ch) Owner 2001 (Calls/Ch)
Fox Television WJBK (2)

WDIV (4) Post-Newsweek Stns WDIV (4)
WXYZ(7) Scripps Howard Bcstg WXYZ-TV (7)

Granite Bcstg Corp WDWB (20)

I Paxson Comm Corp WPXD (31)
I WADL(38) Adell Bcstg Corp WADL (38)

CIlS TV Stations Div WKBD (50)
I WWJ-TV (62)

WTVS (56) Detroit ETV +WTVS (56)
i WJBK (2) SCI Television Inc

WXON (20) WXON-TV Inc
WBSX (31) Blackstar Comm Inc

, WKBD (50) Viacom Inti Inc
I WGPR (62) WGPR Inc

Markel Ownership

1993 2001

I # of Stations: # of
! Independent

Owners:
9

# of # of
Stations: Indepondent

Owners:

9 8

Top 4 Local Commercial Share Owncrs***

-
Owner Avg%JLCS

I. Scnpps Howard 27<%
Bcsw
2. Post-Nc\vs\veek 26(;0
Stns
3. CBS TV Stations 25%
Div
4. Fox Television 16%

TOTAL 94%

199,-
1- Owner Avg,

LCS

I .I. Scripps Howard 30%)
I Beste
; 2. Post-Newsweek 28%

Sms
, ). SCI Television Inc 24%
!

, 4. Viacom Inti Inc 1IIX)

* Source: Investing in Television J994, BIA Financial J\etwork, Inc. (Pi cd. J994); Investing in
Teln'lSion 2001, I3JA Financial Network, Inc. (4'" ed. 2(01); Broadcasting & Cahle Yearbook 1994,
R.R Bowker A Reed Reference Publishing Company. (Vol I. 1993); Broadcasting & Cable Yearbook
200 J, Bowker. (200 I).

**DMA (Designated Market Area) Rank IS a measurement based 011 the number oftt:levision
households in the specifk market.

... ·The Local Commercial Share is the average share for the pnor 12 months adjusted for lost viewing
lU oUI~of-markct, cable chanm:ls and non-commercial st<:itlOns .
. Iknotes a noncommercial slatlOn
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Television Station Ownership in Charlotte, NC: 1993 versus 2001 (2001 DMA Rank: 27**)

19931Calls/Ch) Q'wner 2001 ICalls/Ch)
WBTV (3) Jefferson-Pilot Comm WBTV (3)
WSOC (9) Cox Broadcasting WSOC-TV (9)

WAXN (64)
WHKY (14) Long Family Prtnrshr WHKY-TV (14)

i WCCB (18) Bahakel Comm WCCB (18)
Belo Corp WCNC-TV (36)

\VJZY (46) Capitol Bcstg Co WJZY (46)
WWWB(55)

,

-WUNE-TV (17) University ofNC ~WUNE-TV (17)
~\VUNG (58) +WUNG-TV (58)

I ~WNSC (30) SC ETV Commission +WNSC-TV (30)
: ~WTVI (42) Char-Meck Pub Bcstg +WTVI (42)
, \VC)lC (36) Providence Journal

1 \VFVT(55) Family Fifty Five

I, \VIC!>' Y (64) Community Action Com

1993
Market Ownership

2001
# of Stations: # of

Independent
Owners:

12 II

1993

# of # of
Stations: Independent

Owners:

12 9

Top 4 Local Commercial Share Owners

2001

Ov.'ner Av~ LCS
, 1. Jcfferson-Pilot 33%1

Comm
2. Cox I 30t;;(1

Broadcasting
, 3. Caoitol Bcste lY%

3. Providence 13%1
Journal,.

12%14. Bahakel Comm
i TOTAL 89\%( counting

only the first four
perccntaccs listed)

Owner Avg LCS

1. Cox 34<%

Broadcastinc
2. Jefferson- 23%)
PilotComm
3. CamtoI Bcstg 16%)

4. Belo Corp 15%

I 11'a nla

TOTAL 88%

.. Source: Investing in Television 1994, ilIA Financial J\etwork, Inc. (}51 ed. 1994); Investing in
T elnlslon 200 J, BrA Financial Network, Inc. (4'" cd. 200 I); BroadcaslIng & Cable Yearbook 1994,
RR BOllker A Reed Rcference Publishll1g Company. (Vol. I. 1993); I3roadcastll1g & Cable Yearbook
cOO I, Bowker. (2001).

"""D\1A (Dt:signattd Market Area) Rank is a measurement based 011 the number oftclcvision
households In the specific market.

... ·The Lucal Commercial Share is the average share for the prior 12 months adjusted for lost viewing
\lI lJul~of-market,cable channl'ls and !lon-commercial stations
. ;knole~ ~ noncommercial station
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Television Station Ownership in Birmingham, AL: 1993 versus 2001 (2001 DMA Rank: 39**)

1993lCallsfCh) Owner 2001 (CallsfCh)
Fox Television WBRC-TV (6)
NBClGE WVTM-TV (13)
Media General WIAT (42)
Paxson Comm Corn WPXH (44)
Trinitv Bcst1.' Ntwk WTJP (60)
TV Alabama Inc WJSU (40)

-WCIQ (7) AL ETVComm +WCIQ (7)
,WBlQ (10) +WBIQ-TV (10)

i WTTO (21) Sinclair Best Group WITO (21)
IWDBB(17) WABM (68)

WDBB (17)
I WJSU (40) Osborn Comm

WTJP (60) All-American TV, Inc.
WBRC (6) Great American Best!!
WVTM (13) KTVI Arevle Inc

WBMG (42) Park Communications
WABM (68) Krvnton Best" Corn
WNAL (44) Fant Broadcastinl.?

Market Ownership

1993 2001
# of Stations: # of

Independent
Owners:

i II 9

# of # of
Stations: Independent

Owners;

II 8

Top 4 Local Commercial Share Owners
JOOI-

Owner Av(' LCS
I. Fox 30.38
Television
2. Sinclair 24.05

, Best Group
,

NBC'GE 22.78-, .

4. Media 18.99

General

TOTAL 96.20%

1993
i Owner Avg LCS

r1. Great American 40%
: Best!.!

2. KTVI Argyle Inc 27%1

-' . Sinclair Best 19%
Group

, 4. Park 14%

! Communications

: TOTAL 100%)

... Source: Investing in Television 1994, BIA Financial Net\vork, Inc. (1.11 cd. 1994): Investing in

'1 eit'nsron 200 I, BIA Financral Network, Inc. (4'" ed. 2001); Broadeastrng & Cabit' Yearbook 1994,
R.R. Bowker A Reed Reference Publrshing Compaoy. (Vol. I. 1993): Broadeastrne & Cable Yearbook
20(11, Bowker. (200 I).

**Of\1A (Designated Market Area) Rank is a measurement basl:d on the number of television
house holds In the specific market.

• ....The Local Commercial Share is the average share for the prior 12 months adjusted for lost viewing
to out-or-market, cable channels and non-commercial stations
. rIt:1l()te~ <.I noncommercial station
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Television Station Ownership in New Orleans, LA: 1993 versns 2001 (2001 Metro Rank: 43**)

I 19931Calls/Ch) Owner 2001 ICalls/Ch)
rWWL (4) Bela Com WWL-TV (4)

f- Hearst-Argyle TV Inc WDSU (6)

! Emrnis Communications WVUE'IS)

I LeSea Bestg Inc WHNO (20)
! WGNO (26) Tribune Bestg Co WGNO (26)

WNOL-TV'(3S)

" WCCL(49) Flinn Bestg Com WPXL (49)
, CBS TV Stations Div WUPL (54),

, ,WYES (12) Grtr New Orleans ETV +WYES-TV (12)
! +WLAE (32) Ed Bcstg Foundation +WLAE-TV (32)
I WDSU (6) Politzer Bestg Co
I WVLJE (8) Burnham Bcstg

I WNOL (38) Quincy Jones Bestg

Market Ownership

1993
j # of Stations: # of
i Independent
I Owners:

I 8 8

1993

2001
11 of # of
Stations: Independent

Owners:

10 9

Top 4 Local Commercial Share O,..'ncrs***

2001
i Owner Avg

LCS
I. Bela Com 4'0'

.' 10

2. Pulitzer Bestg Co 21 lXl
, - Burnham Bcstg 17%), -~.

!

I 4. Tribune Bestg Co 10%,

~

IJOTAL 9]%>

Owner Avg LCS

1. Bela Com 34%
2. Tribune Beste Co 2SCXl
3. Hearst-Argyle TV ]7%1
Inc
4. Emmis 14%
Communications
TOTAL 90%

* Source: Investing in Television 1994, BIA Financial I\"ctwork. Inc. (1~1 cd. 1994); Investing in
Tele\'lsJOn 2001, BlA Financial Network, Inc. (4'" ed. 2001); Broadcasting & Cable Yearbook 1994.
R.R Bowker A Reed Reference Publishlllg Company. (Vol. 1. 1993): Broadcasting & Cable Yearbook
lOOI. Bowker. (200 I).

*"'Q!v1A (Designaled Market Area) Rank is a measun:Jl1cnt based on thc number oftclevisioll
households in the specific market.

***Thl' Local Commercial Share is the average share for the prIor 12 months adjusted for lost viewing
tn out-of.-market, cable chanm:ls and non-commercial slat ions.
. Denotes a noncommercial station
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Television Station Ownership in Las Vegas. NV: 1993 versus 2001 (2001 Metro Rank: 51 **j

, 1993 (CallsfCh) Owner 2001 ICallsfCb)
KVBC (3) Sunbelt Bcstg Co KVBC (3)
KVVU (5) Meredith Corp KVVU-TV (5)
KLAS (8) Landmark Comm KLAS-TV (8)

! Jonrnal Best Gronp KTNV (13)
: Entravision Holdings KINC (15)

I Sinclair Best Group KVWB (21)
I, KFBT (33)

KBLR (39) Sumitt Media LP KBLR (39)
, KLVX-TV +KLVX (10)

KTNV (13) WTMJ Inc
, KRLR (21) Las Vegas Channel 21
, KFBT (33) Koker Family
c -KLVX (10) Clark Co. Sch. Dis!.

Market Ownership

1993
it of Stations: # of

Independent
Owners:

8 8

2001
# of # of
Stations: Independent

Owners:

9 8

1993

Top 4 Local Commercial Share Owncrs***

2001

I Owner Avg
I LCS
I 1. Sunbelt Bcstg Co 29%)

i 2. Landmark Comm 271%
i 3. Meredith Coro 19%

14. WTMJ Inc 17%,

!

1 TOTAL 92%l

Owner Avg LCS

1. Sunbelt Beste Co 23%)
2. Landmark Comm 21%,

3. Journal Best Gronn 18%)

4. Sinclair Best 16%
Groun
TOTAL 78%

>I< Source: Investing in Television 1994, BIA Financial ~etwork, Inc. (I~T cd. 1994); Investing in
Tciev'islOn 2001, BlA Financial Network, Inc. (4'" cd. 2001); Broadcasting & Cable Yearbook 1994,
R.R. Bowker A Reed Reference Publishing Company. (VoL 1. 1993): Broadcasting & Cable Yearbook
lOO I, Bowker. (2001).
**D.\1A (Designated Market Area) Rank is a measurement based 011 the number oftekvision
households In the specific market.

···The Local Commercial Share is the average share for the prior 12 months adjusted for lost viewing
to oUI-or-market, cable channels and non-commercial stations. .
. Denotes iJ noncommercial station
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Television Station Ownership in Jacksonville. FL: 1993 versus 2001 (2001 Metro Rank: 53**)

i 1993 (CallsfCh) Owner 2001 ICallsfCh)
WJXT (4) Post-Newsweek Stns WJXT (4)

I WTLV (12) Gannen Co Inc WTLV (12)
i WJXX (25)
, WJKS (17) Media General WJWB (17)
I WAWS (30) Clear Channel TV Inc WAWS (30)

L-- WTEV (47)
,

Paxson Comm Corp WPXC-TV (21)
+WJCT (7) WJCT Inc +WJCT (7)
TWXGA (8) GA Public Bcstg +WXGA-TV (8)
+WJEB (59) lacksonvle Educators +WJEB-TV (59)
WBSG (21) Coastal Com Inc
WNFT (47) Krvpton BcsW Corp

Market Ownership

1993 2001
# of Stations: # of

Independent
Owners:

9 9

# of # of
Stations: Independent

Owners:

10 8

Top 4 Local Commercial Share Owners***

JODI-
Owner Avg LCS

I. Post·Newsweek 35%)
Stns
2. Gannett Co Inc 30%1
3, Clear Channel TV 24%
Inc
4. Media General 11(%

TOTAL 100%

199'-
Owner Avg

LCS
1. Post-Newsweek 43 lXI
Stns
2, Gannett Co Inc 26%
3. Media General 16%)

i 4, Clear Channel TV 11%
Inc
TOTAL 96(10

'" Source: Investing in Television 1994, BIA Financial Network, Inc. (1~1 ed, 1994); Investing in
'I eIevision 200 I, BIA Financial Network. Inc (4'" ed, 200 I): Broadcasting & Cable Yearbook 1994,
R.R Bowker A Reed Reference Publishing Company. (VoL I, 1993): Broadcasting & Cable Yearbook
200 I, Bowker. (2001),
**DMA (Designated Market Area) Rank is a meaSurement based on the number of television
households In the specific market.

···The Local Commercial Shart' is the average share for the prior 12 months adjustt:d for lost viewing
to oUH,f-markct, cable channels and non-commercial stations .
. DeBOlt'S a Ilonr.:ommen:Ja! station


